
Ready fo r  a f resh, colou r ful,  eyewear revival fo r  summer? 
Ta k e  a  c l o s e  l o o k  a t  t h e  n e w  I s s y  &  L A  r e l e a s e s !  
D e s i g n e d  f o r  b o t h  m e n  a n d  w o m e n ,  t h i s  s e a s o n ’ s 
c o l l e c t i o n  o f fe r s  a n  a r ra y  o f  d e s i g n s  a n d  s i l h o u e t te s 
i n  a c eta te  a n d  s ta i n le s s  s te e l .  D e l i ca te,  m i n imal i s t i c 
p ro f i l e s  p reva i l  w i t h  D e c l i c  a n d  C l i c  -  n ow  a va i la b l e 
with  co lo u r fu l  i n se r ts  o u t l i n in g  the  r im.
G e o m et r i c  s i l h o u et te s  a re  i n  f u l l  fo rc e  wi th  Ec h o,  El la, 
a n d  E p i c  –  a l l  w i t h  a  b ro a d  ra n g e  o f  a c e ta t e  h u e s 
ra n g i n g  f ro m  s u b t l e  to r to i s e  to  p la y f u l  p o l ka-d o t s .

a t m o s p h e re  s u r ro u n d i n g  t h e  b ra n d !  F ro m  t h e  I wa k i 
s ta f f  [ La f o n t  d i s t r i b u t o r s  i n  J a p a n]  t o  t h e  La f o n t  a n d 
wo rldwide s taf f,  eve r yo n e was  so  f r ie ndly.  A lo n g with 
th e  o th e r  e m p l oye e s  o f  I n s p i ra l,  I  gai n ed  a  pa s s io n  fo r 
La fo n t  tha t  we  i n  t u r n  s ha red  wi th  o u r  ow n  c u s to m e rs . 
I  h a v e  a  v i v id  m e m o r y  o f  La f o n t  q u i c k l y  b e c o m i n g 
a n  i n d i s p e n sa b le  b ra n d  fo r  o u r  b o u t iq u e.

2)  I n  yo u r  o p i n io n,  why do e s  La fo n t  s ta nd o u t?
Fo r  i t s  d e s ig n  a n d  c o l o u r i n g.  Th e  ta s te  a n d  s e n s i b i l i t y 
of  the  b ra nd,  a nd the  fa c t  that  Lafo n t  i s  u naf raid  to  t r y 
a nd ado pt  n ew mate r ia l s  a nd te ch n o lo gy in to  i t s  n ew 
c o l le c t io n s,  ma ke s  i t  s ta n d  o u t.
La f o n t ’ s  u n d e r l y i n g  s ta n d a rd  -  d ra w i n g  i n s p i ra t i o n 
f ro m  va r i o u s  s o u rc e s  w h i l e  d i s c r i m i n a t i n g  b e t we e n 
what suits  and what does not suit  the b rand -  has never 
wavered. It  has been unam biguous and st raightfo rward 
fo r  a  l o n g  t im e.

3)  How ha s  La fo n t  b e n e f i t t ed yo u r  c l i e n t  ba s e?
La fo n t  i s  a b s o l u te ly  e s s e n t ia l  fo r  u s,  e s p e c ia l ly  fo r  th e 
w o m e n  o f  o u r  c u s to m e r  b a s e.  I n  J a p a n,  m e n  o c c u py 
a majo rity  of  the o ptical  ma rket;  in  ou r  sho p howeve r, 
wo m e n cus to m e rs  a c co u n t  fo r  a b o ut  hal f  of  i t.  Fo r  that 
ha l f,  La fo n t  i s  th e  mai n  fa c to r  a n d  m o t iva t io n  to  s h o p 
wi th  u s .

4)  Wh i c h i s  yo u r  a l l - t i m e favo u r i te  f ra m e?
There are a lot of f rames I  have a personal attachment to! 
Minos,  Katy,  Sta r  and P rin cesse a re memo ra ble models 
i n  te rm s  of  re p eat  se l le rs .
Roxa n n e  i s  my  m o s t  m e m o ra b le  m od el  b e ca u s e  I  wa s 
wearing the same Roxanne as Madame Lau rence Lafont 
a n d  M a d a m e  M i s h i m a .  We  t o o k  a  p i c t u re  t o g e t h e r 
a s  th e  “ Roxa n n e  T r io”  i n  th e  La fo n t  b o o th!

M r.  H i d e k i  H a r u ya m a  o f  I n s p i ra l,  l o c a t e d  i n  S e i j o 
S e ta g a ya  d i s t r i c t  o f  To kyo.

1)  Wha t  i s  yo u r  f i r s t  La fo n t - re la t e d  m e m o r y?
Th e  S i l m o  s h ow  i n  20 01  wa s  o n e  o f  my  f i r s t  m e m o r ie s 
o f  t h e  b ra n d.  Wh e n  I  s te p p e d  i n to  t h e  La fo n t  b o o t h 
I  w a s  t o u c h e d  b y  t h e  w a r m t h  a n d  w e l c o m i n g 

C rea t ive  i n d e p e n d e n c e  i s  a n  i n te g ra l  pa r t  o f  La fo n t ’s 
DNA. Gua rdian of  the b rand’s  identity  and the c reative 
e p ic e n t re  i s  th e  La fo n t  D e s ig n  S tud io.  N o t  o n ly  i s  th e 
studio res po nsib le fo r  the develo pment  of  the seaso nal 
c o l l e c t i o n s ,  b u t  a l s o  m o n t h l y  w i n d o w  d i s p l a y s , 
t ra d e s h o w  d é c o r  a n d  e v e n  d e s i g n  o f  t h e  a n n u a l 
b us in es s  ca rds.  Chief  C reative  Di re c to r  Tho mas  Lafo n t 
s u r ro u n d s  h im s e l f  wi th  d e s ig n e rs,  g ra p hic  a r t i s t s  a n d 
i l l u s t ra to rs  to  b r i n g  th e  La fo n t ’s  c o l o u r f u l  wo r ld  to  l i fe.

Fo r  d e cad e s  th e  La fo n t  D e s ig n  S tud io  ha s  pa r t n e red 
with  Thie r r y  Ma n ufa c tu r i n g.  The  co lo u rs  a nd pat te rn s 
e x c l u s i v e l y  c re a t e d  b y  M a i s o n  La f o n t,  a re  re a l i ze d 
in the f rames, handc raf ted in the Ju ra regions of France.  

Th i s  f re e  a n d  i n d e p e n d e n t  a p p ro a c h,  c o m b i n e d  w i t h 
the ar tisanal c raf tsmanship of each f rame, are hallmarks 
of  the  Lafo n t  b ra nd.
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